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An empirical research and theory building on media tourism in Japan.
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This research studied tourism phenomenon in modern Japan society with the
methodology of media studies and sociology of history, in order to analyze the cases and to build
theory of tourism mobilities in Japan. As a research results, this research realized (1) almost all
the research plans in Japan and overseas, (2) collecting important materials about history of
Japanese tourists in Singapore, Malaysia and Hong Kong, (3) based on these case studies, building a
theoretical model of media tourism observed exclusively among modern Japanese society, and (4)
proposing a new tourism theory of the late tourism and the boomerang mobility model, and published
these research results both in Japanese and English.
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The past as a tourism resource: Legacy, heritage, and memory in contemporary Japan.

2nd International Conference of Critical Tourism Studies Asia Pacific
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