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The Study on Repeat Purchasing Behavior on Cross-Border Electronic Commerce of
Travel Souvenirs

TSUJIMOTO, NORIKO
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This study proposes a new viewpoint on the travel souvenir purchasing
behavior of Chinese tourists in Japan. The purchase of a travel souvenir is typically a one-time
purchase by a tourist during a visit to a location. To increase the sales of travel souvenirs, it is

important to promote repeat purchases.
The study noted the following. First, visits by Chinese middle-class tourists increased in 2016.
Second, as for the person with multiple visit-to-Japan experiences, repeat purchases of travel
souvenirs may increase. Third, Hokkaido has succeeded in improving Chinese tourist awareness of
specialty products, Chinese tourists have a strong intention to purchase on-line after returning
home, and the purchase intention for seasonal agricultural products is particularly strong. Fourth,
a recipient who visited Japan tends to buy the same souvenir received after he/she received it.
Fifth, a recipient who visited Japan tends to have brand awareness of receiving souvenirs.
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