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This research aims to find out the importance and the efficiency of
innovative activities for retailers in terms of both supply chain and consumer sufficiency.
We made researches about the actual store innovative technologies to develop consumer satisfaction
in the US, China and Japan then found out the former two countries had created innovative values so
far but the latter country did not enough. We further made researches empirically in order to study
out the efficiency of firms’ business performances when firms started to do innovative activities
earlier and then cleared the importance of innovative activities in retail industries.
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USDA, ERS calculations using data from U.S. Census Bureau, Monthly

Retail Trade Survey, company annual reports, and industry sources. Sales
based on North American Industry Classification System (NAICS).
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