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In this research, we examine the substitutability and/or complementarity
between services in media market, where industrial fusion promoted, based on normative and positive
economic analysis. More concretely, (1) we analyze the difference in demand behavior for traditional

media and new distribution services through internet, and (2) we present a new method to evaluate
substitutability and/or complementarity for services with no price, such as terrestrial TV programs.
Also, in the media market where vertical integration will be progressed considering from our
analysis, we point out that it is quite important to secure voluntary discipline, and authorities of
media regulation and of competition policy have to male flexible system design along with the
progress of two-sided market.



)

Hulu (2014)
(2015) Netflix (2015)
2
(2014.3) Boston Rysman TBS
(©)
Newsweek IBT
(2013.4) New York Times Boston Globe (2013.8) Amazon CEO
Kindle
(2014.10) Comcast NBC Universa
4 TV FOX (2014.7)
4
Economides and Tég (2012)
( )
Elsevier

Information Economics and Policy
(2015.5) Telematics and Informatics

(2015.10)
Economides, N. and J. Tég (2012) “Network Neutrality on the Internet: A Two-sided Market Analysis,”

Information Economics and Policy, Vol. 24 No.2, pp. 91-104.
Rysman, M. (2014) "Two-Sided Markets, Market Power and Exclusionary Behavior,"

(Weh).
D
D
2 OTT (Over-the-Top)
@)
2
Web

(CM )



)

)

)

Capture)

@)

Ofcom

(2016)

BS

(8)2015

(b)

Torii (2017)

(Media



@) (2018) 6

CM

(4) Torii(2017) (2018)

NHK

(2018)
56 1 2 pp. 29-45.
Aman, Hiroyuki, Norihiro Kasuga and Hiroshi Moriyasu (2018) "The Mass Media Effects on the
Stock Market in Japan,” Applied Economics, No. 52, Vol. 42, , pp. 4522-4539.
Torii, Akio (2017) “Effects of Public Broadcasting on the Competition among Private Broadcasters
and the Total Surplus,” Journal of Media Business Sudies, Vol. 14, No. 2, , pp- 116-145.

(2018)

(10/28).

Shishikura, Manabu, Norihiro Kasuga and Akihiro Nakamura (2018) “On Commercial Preference by
TV Audience  Payment for Avoidance, Type of Commercial and Contents Volume ,”
International Telecommunications Society, 22nd Biennial Conference, at Seoul, Korea (6/24).

Ozu, Atsushi, Norihiro Kasuga and Hiroshi Morikawa (2017) “Cloud Computing Diffusion and its
Impact on Macroeconomics in Japan-its Monopolistic/Oligopolistic Market Characteristics and
Social Welfare,” International Telecommunications Society, 14th Asia-Pacific Conference, at
Kyoto, Japan (6/26).

Torii, Akio (2017) “Are Programs Provided by TV Broadcasting Stations Substitutes? -An Estimation




of Complementarity/substitutability between Programs Broadcast-,” European Media
Management Association, at Ghent, Belgium (5/12).
(2016) TV

(11/27).
Ozu, Atsushi, Norihiro Kasuga and Hiroshi Morikawa (2016) Advancement of Cloud Computing Use
and its Impact on Macroeconomics in Japan,” TPRC 2016, at George Mason University School
of Law, Arlington, VA, U.S.A. (10/1).
Torii, Akio (2016) “Free-TV, Pay-TV and Public Broadcasting,” European Media Management
Association, at Porto University, Portgal. (6/4)
Aman, Hiroyuki, Norihiro Kasuga and Hiroshi Moriyasu (2016) “Corporate Advertisements and the
Investor Attention Effect: Evidence from the Television Commercials,”
(6/1).

(2018)
5 115-136.
(2018) OTT

(2016)
8 pp. 181-207.

)

Torii Akio

8 40164066

Shishikura Manabu

8 40444872



