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The objective of this research project was to study markets and their
innovation mechanisms from the point of view of organizational networks and institutions. As an
empirical investigation, it focused on creative industries including the high-end audio equipment
market where different cultural orientations overlap to create tension over technological platforms
of analog and digital as for innovations. Players found values from their pragmatic approaches to
valuation of objects whereas different stakeholders interact in the dynamics of technological
innovations. This study showed that actors through the micro interactions in the networks created
institutions in the complex web as markets where different stakes of players negotiate to promote

the identified values as part of market mechanisms.
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