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A Study of New Knowledge Creation in Service Industries
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This research conducted an empirical research based on interview and
guestionnaire surveys about the new knowledge creation process to realize value added improvement
corresponding to change in the service industry. First, we derived an extension model of knowledge
creation from elements of SECI, ACAP and Design Thinking by the literature review. Next we examined
the validity and usefulness of its model by the case analysis such as the companies which were
awarded the "Japan Service Award". Furthermore, we conducted a questionnaire survey on the listed
companies in Japanese service industries, and as a result, we confirmed the interrelationship of the

three process elements: Insight, Creation and Implementation. The results were published through
papers, conference presentations and symposia.
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