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The main findings of this study are as follows. First, we tried to explain
innovation in emerging countries from the strategy formation process. Second, we could recognize
from the global emergent strategy of Japanese firms that strategy formation process, the allocation
of management resources and organization ability mutually affect each other.Third, this study made
it clear that the capability building of Japanese companies and the innovation of the markets and
their subsidiaries in emerging countries through the case of the motorcycle industry.

Also we made a report 14 times at a society etc. (including 8 international conferences and
meetings). Based on these presentations, we are currently writing English papers. Through these
presentations, we deepened the argument and tried to build the theory. Furthermore, we were able to
achieve social return of this study results.
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