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At first, we pro?osed a framework to explain consumer behavior from
individual level to market dynamics level. Next, to confirm this framework, we focused on Japanese
pop culture events (JPCEs) as typical consumer-generated market development. We visited 5 JPCEs and
interviewed 18 people relating to JPCEs. Based on these survey, We built a conceptual model how
JPCEs have evolved and how event organizers should expand with a focus on consumer participatory
behavior in Japanese Pop Culture and JPCEs. We found some development patterns for JPCEs, which can
be described by which consumers are targeted and how different kinds of consumers are connected
time-sequentially. Exploring of development patterns can have strategic implications who to choose

and who to connect with.
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