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The situation of price competition in supermarkets in France
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The purpose of this study is clarify a part of conditions about price
competition in the supermarkets in France. We focused especially relations between big retailers and
suppliers. Small suppliers are in a difficult position for negotiation of a reasonable price with
big retailers. They feel almost always the pressure of the lowering of price of their merchandises

from big distributors. The cases of agriculturists in a financial predicament attracted much
attention from the mass media. Farmers in organic farming is seeking a new market for their
products; specialty stores for organic goods, direct sales, supermarkets and combination of these
outlets. Support of Consumer for this movement 1is expanding. A recent trend in expansion of
expenditure for organic production is a part of system that is obviously preferable to a stability
for producer, consumer and distributor.
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