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How Customer Relationship Strategy effects on Revenue and Cost Structures ?

Sasaki, lkuko
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I investigated how a customer strategy effects on revenue structure and/or
cost behavior and cost structure. | found that supplier”s customer strategy is changing at their
life cycle stage, and that a rate of major customer sales affects on supplier®s financial
performance. Concerning to B to C phase, | investigated how loyalty program effects on a firm*s

revenue strategy. | analyzed hotel business industry in Japan, and 1 couldn®t find significant
difference between city hotels and business hotels.
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