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A Research on Shi%ene Kanamaru as a pioneer of advertising photography in Japan
for the purpose of reconstructing the history of modern photography and the
history of modern design.

TORIUMI, Saki
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Shigene Kanamaru has not been studied until now despite his importance for
Japanese photography. This study deepened our understanding of this neglected photographer and
resulted in two exhibitions.
Whereas research on contemporary advertising photography has emphasized creativity, Kanamaru s work
of the 1930s stressed the importance of reality to advertising photography. This project argued
that Kanamaru’ s emphasis on photographic reality was pivotal to its use for the promotion of public
policy. As such, commercial photography, which has long been neglected in the history of Japanese
photography, was central to photograpny’ s significance in Japanese society.
Another aspect of this project concerned the relationship between photography and design.Photography
was considered to be part of design, but increasingly sort to define itself as its own field,
especially through reforms in education. This highlights the issue of photography education and the
importance of its history.
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