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Throughout this research project, | have investigated the effects of
innovation and related strategies by platforms. The results derived can be applied to a variety of
industries, such as e-commerce platforms, media platforms, system-goods platforms, and
sharing-economy platforms. Further, they have many implications for competition policy and consumer
protection, as well as platform management and marketing.

Additionally, in the final year, | have focused not only on what happens inside platform markets,
but also on what happens outside them, e.g., how does a platform behavior affect existing
distribution systems? These new research iInterests will be studied in the future.
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