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The author examines some organizational antecedents and financial
consequence of inbound and outbound open innovations based on two surveys of Japanese manufacturing
firms. The findings indicate that not-sold-here syndrome has negative effect on outbound open
innovation, appropriability strategy has positive effect on outbound open innovation, and there are
curve linear relationships between strategic orientations (technological orientation and
organizational innovativeness) and open innovations (inbound and outbound). Inbound open innovation
h%? positive effect on firm performance, while outbound open innovation does not have significant
effect.
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