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Elucidation of call arrival factors of a large cruise ship using competitive
market structure analysis and support of cruise tourism policy

FUJIU, MAKOTO
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In recent years, the number of cruise ship calls and cruise population have
been increasing in Japan. Research on cruise passengers has been conducted to find out "consumption
behavior" and "satisfaction” at the port of call, and studies to analyze "tourism behavior" have
been conducted so far, but an analysis in which the two are linked is conducted. Absent. In this
study, using the data of the questionnaire survey conducted for cruise passengers, the tourist
behavior pattern of cruise customers is classified as a variable with the visited site and stay
time, and the difference between the amount of consumption and the degree of satisfaction , We
examined how different the revisiting intentions are.
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