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Firstly, the image of China from employees’ ﬁerspectives has influenced
national culture and cross-culture. Japanese employees who initially had neutral or negative image
towards China have shown understanding on Chinese employees’ custom and cultural logics along with
the years of working experiences.

Secondly, organizational culture also influences cross-cultural management. For instance, more
practical elements” such as performance evaluation system and salary system have influenced
employees’ standpoint.

Lastly, the complex identity of Chinese entrepreneurs have influenced cross-cultural management. In

particular, the new finding will be the fact Chinese managers “ trust” more Japanese employees than
Chinese employees.



country-of-origin

Country-of-origin






8

Zhu, Yi. 2019. Cultural Conflicts in the Process of Embedding Mission Statements, Transcultural
Management Review. 15, 55-70.

Zhu, Yi. 2018. Creation of Corporate Identity: The Role of Rites and Symbol in Management,
International Journal of Business Anthropology. 7 (2): 39-65.

Zhu, Yi. 2018. Managing Diversity in a Contemporary Organization: Pursuing “Authenticity” in
the process of overseas expansion, Journal of International and Advanced Japanese Studies. 10,
187-202.

Zhu, Yi. 2018. The Impact of a Corporate System on Impression Management: | mplications from
an Ethnographic Research Study, East Asian sociology of the 21t century. 9, 101-118.

Zhu, Yi. 2016. Introducing Omotenashi to the World: Challenges of Japanese Customer Service in
a Cross-cultural Setting, Transcultural Management Review. 13: 47-63.

Zhu, Yi. 2016. Re-imagining corporate branding: National culture as a marketing competence. The
Journal of International Public Policy. 37: 53-66.

Zhu, Yi. 2016. Are fashion retailers creative? Evidence from Uniglo, Asia’s leading fashion brand.
The Journal of International Public Policy. 38: 1-22.

Zhu, Yi. 2016. Reexamination of Japanese companies overseas. Anthropological critiques of




ethnocentric management, Journal of Management Philosophy. 13: 60-73.

15

Zhu Yi, Contact zone of/in business, Tsukuba International Management Conference, 2019

2018

2018

Zhu Yi, Identity politics, Cosmopolitanism and Business: Journey of a Japanese Company in Hong
Kong, Global Creative Industries Conference, 2018

Zhu Yi, Identity Building: Rites and Symbol in Corporate Management, International Conference
on Applications of Anthropology in Business, 2018

Zhu Yi, Eat, Share and Serve: Founder Philosophy and Community Building in Business, AJJ
Spring Meeting, 2018

Zhu Yi, Language, |deology, and Cross-cultural management: Cases of Japanese managers in Hong
Kong and the United States, AJJ Fall Meeting, 2017

Zhu Yi, Reexamination of Cultural Superiority: Negotiating the Meaning of “Japaneseness” in a
Cross-cultural Workplace, Global Creative Industries Conference, 2017

2016

Zhu Yi, What are the implications of business anthropology to management scientists? AJJ Fall
Meeting, 2016

Zhu Yi, Corporate system and its implementation: Lessons from a Japanese company, Annual
Meeting of American Anthropological Association, 2016

Zhu Yi, Brand building and reinterpretation of its meaning: Case of a Japanese fashion giant in
Hong Kong, Annual Conference of Society for East Asian Anthropology, 2016

2016

2016

Zhu Yi, Anthropological study on Japanese management: Issues and perspectives, AJJ Spring
Meeting, 2016




