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In this research, we focused on the industries that are closely related to
consumers and the value of the creative activities of consumers.As a result of the research on
consumer creation activities, the following points became clear.lInnovative consumers are highly
involved in multiple industries and have multiple information terminals.Consumers who are high
quality innovators are innovating in multiple industries and are highly customer oriented. We also
conducted analysis in the industry with close relationship with consumers in the entertainment
industry. As a result, in the online game industry, it has been shown that exploration is enhanced
before technological innovation, and exploitation is enhanced after technological innovation, but

there is fluctuation regarding exploitation.
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