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Graphic advertising for Western-style sweets and visual representations of young
girl in modern Japan
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The purpose of this research is to consider how advertisings for
Western-style sweets in modern Japan are connected with visual representations of young girl from
the viewpoint of visual culture studies. Through analyzing advertisings for Western-style sweets of
Morinaga & Co. from the 1910" s through the 40" s with the categories of child and young girl, |
traced the transition of these visual images until they were connected with the gendered
representations. It was also mentioned that these representations were closely linked to the
characteristics of the commodity that had two meanings as a rational food that contributes to health
and education, and as a pleasure product that brings pleasure for the body and the mind.
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