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Theoretical and empirical study of community tourism management
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In order to address depopulation in France, approximatelK 150 villages
formed the "The Most Beautiful Villages in France" association to safeguard their historical
heritage. The investigation into this framework revealed that it is upheld and managed through a
registered trademark, creating a high-quality image, and serving as a framework to enhance the value
of economically vulnerable villages. The survey conducted on accommodations and member
municipalities iIn Japan®s "The Most Beautiful Villages" alliance has highlighted a challenge: the
establishment of a strong and recognized image, similar to that of France, has not yet been
achieved. However, the results of the travel survey during the COVID-19 pandemic indicate the
potential for the villages to be chosen as travel destinations in the future. The findings also
demonstrate that the environmental activities and event planning carried out by residents of member
municipalities contribute to the revitalization of the villages.
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