©
2017 2020

A study on the formation process of hospitality behavior that creates a story of
tourism

INUI, Hiroyuki

3,100,000

In this study, based on the hypothesis of creating a story of tourists in
their tourism behavior, | conducted a survey and analysis from both sides of the generation process
of hospitality behavior and the impression evaluation by tourists, which are considered to be the
factors. As a result of the survey and analysis, the results suggest that are consistent with the
hypothesis, the attitude and quality of the products offered by tourist companies and conversations
with people who meet at the destination. Also | was able to discover new factors such as luxurious
space and product experience create a story of tourists.



(Cassee, 1983;Reuland, 1985;Brotherton & Wood,2000)
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