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The Actual Situation of Beauty Culture from 1930s to 1960s
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First, I collected trade papers, such as "Tokyo notions dealer®s paper”, "

Tokyo notions and cosmetics dealer”s paper”, "Tokyo cosmetics retail paper"”, "Japanese cosmetics
paper", "Weekly cosmetics paper", "Japanese commertial newspaper", technical books written by Yutaka

MIsu, Michiko Oguchi, Tokyo beauty parlor, the history of company, autobiographies of president,
and then, acquired important information from them. And I collected promotion pamphlet published by
cosmetics companies, such as " Camellia flower™, "BELL", "Cattleya", and then, investigated
commodity and advertising history, changes of the technical terms, etc. Furthermore, | purchased
old cosmetics, soap and advertisement of toothpowder, and analyzed also about thier characteristic
of commodeity package, or change of directions.
The main result is the special edition exhibition "modern history of soap and cosmetics" constituted
from commodities and advertisements collected during the study.
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https://ww.kanebo-cosmetics.co.jp/company/history-column/episode_02.html




