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The Irony of International Consumer Movement
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In the international consumer movement led by Consumers International (Cl),
it seems that consumers’ social responsibility is emphasized more than their economic interests,
and this policy is promoted more by consumer groups in less affluent developing countries than by
groups in affluent advanced countries. This study examines this ironic situation by explaining the
differences between two models of consumer groups: customer consumer groups and citizen consumer
groups, which are classified by the selective incentives they offer to their members.
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