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We quantitatively analyzed the station location of car sharing services as
an entry/exit game.
Using the station location data of each company aggregated for each regional mesh, we estimated the
cost function of each company that characterizes the entry/exit game and the demand for each
district. Then, We clarified the characteristics of the location strategy of each car sharing
company and equilibrium of the market. It became clear that the performance of business activities
in other departments of each company affects the cost of entering neighboring districts.
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