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The revenue structure of media is affected by both the advertising
effectiveness of the advertiser and the negative utility of the user for advertising. In this
research, through the model analysis, it was clarified how the revenue structure of media and the
prices paid by users are influenced by the advertising effect and the shadow cost incurred by users.

We also clarified the scale of shadow cost incurred by users when using media and its influencing
factors through empirical analysis.
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