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Analysis of the Effect of New Services on the Share within the Saturated Market
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i It is said _that the effect of network externality plays an important role
in the IT based markets such as mobile telecom and SNS. It has also been pointed out that this
effect gives the tendency that the share in the market is fixed. In the real cases, however, the

share is not always fixed even in saturated markets.
To quantitatively understand this phenomenon, we made agent model based simulation and analyzed the
share change in the market. It was found that there is a possibility of the share change even in

saturated market under network externality if there is a change in the utility of the service.
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2001 59.2% 24.4% 16.3%
2002 59.1% 23.3% 17.6%
2003 58.1% 23.5% 18.4%
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