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A study of product value and adopter network in the process of diffusion of
innovation in existing markets
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Previous studies of diffusion of innovation confirm that innovation adopters
play an important role in promoting their diffusion. In this research, | analyzed the data on
journal article in order to clarify what kind of meaning sense the adopter makes to existing
products and new product in the medical industry. As a result of text mining and network analysis,

it has been shown that communities of practice, which is the foundation of the adopter®s knowledge,
forms the product value quickly by the division of intellectual labor.
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