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I studied medical care services by the view point of service marketing
concept and examined that field of medical care services seeked informational collaborations
applied value collaborations. Now fields of resional medical care services progress to direction of
home medical cares,it is important factor to progress with many combination of medical jobs
smoothly. It is necessary for collaborations of proffesional services by many field of medical staff

and for improvement of patient satisfaction to use service method of drugstore, dispensing
pharmacy and medical whollsallor. It is clear that to build image of new medical care marketing,we
must examine bussines model of wholesalor with knowledge of medical organizations and homecare
organizations,and examine dispensing pharmacy in medical mall carefully.
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