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The purpose of this study is to clarify the challenges of the new growth
stage of the retail internationalization process, and focus on the "domestic and foreign
competitions” between local companies and Japanese companies. In addition, we considered
restrictions on major foreign capitals in the Asian market and the impact on regional and social
structures.

We conclude the" embedding” approach that has a deep relationship with local communities and
societies is crucial for the sustainable growth in retail nationalization, as well as adaptation and
innovation .
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