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This study investigates the effects of pricing methods, in contract-type
services, on consumer behavior. For data collection, a survey was administered on consumers and
guantitatively analyzed to extract our findings. Regarding the factors influencing the consumer’ s
selection of a pricing method, this study finds that consumers are influenced by their perception of

discomfort (or burden) that accompanies paying for a service. Further findings include the
following. Consumers prefer a simple pricing method that is easy to understand, rather than multiple
pricing methods. For a simple pricing method, it is better to present multiple payment plans.
However, when the number of payment plans exceeds a certain quantity, consumers exhibit negative
perceptions.
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