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Komatsu, Yuichiro

3,400,000

I presented a model of retail internationalization localization strategy
after the spread of online retail, in which the spread of online retail weakens the "order of
business transfer" and the three businesses of retail business, product supply and product
procurement are transferred at the same time. To clarify, we conducted a field survey of Mexico,
Argentina, Brazil, Kenya, and Ghana, where online retailing is rapidly becoming widespread.

As a result of the field survey, we clarified two additional viewpoints that are indispensable for
building a retail internationalization localization strategy model for emerging markets after the
spread of online retail. The first perspective is the importance of the state"s role in the spread
of online retail in emerging markets. The second point of view is that the importance of the role of
the state differs between the dissemination in urban areas and the dissemination nationwide.
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