©
2017 2019

Global Marketing of Automotive Industry in Emerging Coutries

TOMIYAMA, EIKO

3,400,000

Csv

Ccsv

In this research, we studied the global marketing of the automobile industry

in emerging countries. We analyzed the internationalization and global marketing of automobile
recycling companies from the perspective of CSV and identified functions, quality, and prices as
elements in building competitive advantage, along with the goal of solving social issues, the
formation of rules, and the expansion and replication of ecosystems. We highlighted the importance
of the used car distribution and dismantling/recycling process after the car is used (scrapped) and
proposed solutions for this. In addition, we investigated the process for company-wide sharing of a
management philosophy by exploring the success factors and roots of organizational culture and
organizational capabilities among the international joint ventures of auto parts manufacturers.
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