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The purpose of this study is to determine the effects of ICT, family
structures, and family identity on the family decision-making process. Family structures are more
diverse than ever before. There are two types of family decision-making. One is a structure defined
by the characteristics of goods, and the other is defined by family identity.

This study identified the reality of family decision-making and investigated how the roles of
family members are influenced by ICT literacy and attitudes toward ICTs. The study examined the
relationship between family decision-making, family identity, and well-being.

The study revealed the importance of the role of biological children in family decision-making.
ICT has a significant impact on the structure of family roles and is closely related to family
identity. ICT contributes to strengthening family bonds and enhancing family values.
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