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Customer”s Value Formation Process in life world: From micro and macro
perspectives
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The purpose of this research is to examine how customers® value-in-context
emerge and change in their daily life. We apply a view point of both micro and macro to our
research. We collected qualitative data from customer and firm interviews, and articles and then
analyzed them. The results show that value-in-context is based on customer experience, and that
customer experiences have accumulated and deeply influenced value formation. Furthermore, current
experience Is categorized into two types: outside firm-controlled experience and firm-controlled
one.
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