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Branding of the Traditional craft products in Global Market
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Japan embraces a wide variety of traditional goods such as sake,
kimono, manufactured by dedicated craftmanship. However, the value of crafts will not be understood
automatically by the consumers. Along with the changes of lifestyle year by year, mass-products at
low price replaced traditional goods.

For the last decades craft seems to revival in global market. The important thing is to create
the value of traditional goods with aligning through supply chain, arising modification of consumer
behavior, material, usage, and to share the information.

The value of traditional goods has not only an economic but also social and cultural side. In order
to transmit the value to the consumers, the platform to share the information and discuss is
definitely to be required in the community concerned.
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