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The study on social awareness of Japanese youth and usage of social media
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This study aimed at revealing backgrounds of “ inward” tendencies of

Japanese youth by conducting a questionnaire survey about university students in capital and rural
cities. It is said that, 1in contrast to the progress of globalization of this society, they tend to

lose their future vision and have difficulties with their self-affirmation and social
participation.

In order to deal with this problem, this study also aimed at revealing backgrounds of “ outward’
tendencies of minority global elite youth by conducting interview surveys in some countries. After
conducting these two surveys, some important findings are revealed.
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