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History of Commercial Advertisement Study Materials in Canadian Consumer
Education
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This study was conducted to clarify the characteristics of commercial
advertisement study materials provided for consumer education at elementary and secondary schools in
Canada. The author analyzed teaching materials published in the 1970s and 1980s when provincial
governments developed activities to promote consumer education. Typical contents among those
materials were designed to analyze merchandise information and persuasive expressions used for
advertisements and to assess credibility of information and claims when determining purchase
decisions. Other major common learning contents were designed to improve understanding of
advertising regulations. Those contents were found to be important for helping students form
critical attitudes toward consumer society, with its ubiquitous advertisements.
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