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MICE industry produces not only huge economic ripple impact, but also
acknowledge as helping destination gain a better tourism image. Even though Japanese government has
begun MICE promotion activities, researches on MICE industry are still limited and just get started
in Japan.This study is to clarify what kinds of factors are important to attract international
conventions for Japanese researchers.The findings of this study not only make clear of important

factors, but also aim at sharing results with researchers who have similar interest in convention
industry.
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