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This study identified the business history of several foreign beverage and
food companies. It found that it was important for foreign companies to develop their business, for
example, by establishing a system of cooperation in Japan, by considering the definition of product
categories about their core products and by considering their position within the market.

Other work has also been done to study international management theory on the management and control
of foreign subsidiaries. Drawing on the knowledge of international management theory, and in
particular on the evolution of foreign subsidiaries, this study shows that foreign-owned companies
have evolved as a result of their own initiative.
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