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Speculating possible strategy and organization to utilize bigdata and SNS

technology is quite urgent issue for business organization and academics. We provided two directions

in the research of such hyper-flexible business organization. In one direction we focus on
clarifying mechanism of aligned flow of material and information. And in the other direction, we
aimed at ever changing demand process and tried to take it into the business process.
We got the following result. We developed gaming methodology for the analysis of corporate strategy
that allows us dynamic if-then conditions, especially in servitization of manufacturers. As to
marketing strategy, we designed and implemented a mechanism that allows us to use SNS in usual
commerce. A wide variety of questionnaire-based research on supply chain management are conducted,
and we showed some important relationship among flexibility, quality management, and others.

UGC



(1) 2000

2010
loT SNS

loT
4.0
SNS

@

@
loT



@
Q)

20

@

@
@-1

loT

€Y)
®

loT

BSel

JIT



12 TOM JIT

13

13

2-2)

(2-3)

Fano

(©)
G-1) (UGC)
(UGC)

UGC UGC
uGC uGC
UGC



G-2)

CovID-19
CovID-19

ENCs

ENCs

UGC

ENCs

ENCs



18

23

2019

57-78

DOl

40

loT

2019

37-48

DOl

29

2019

18-23

DOl

2019

10-22

DOl




Anh Chi Phan, Hao Anh Nguyen, Phuong Dinh Trieu, Ha Thu Nguyen, and Yoshiki Matsui 24
Impact of supply chain quality management practices on operational performance: empirical 2019
evidence from manufacturing companies in Vietnam
Supply Chain Management: An International Journal 855-871
DOl
10.1108/SCM-12-2018-0445
Anh Chi Phan, Ha Thu Nguyen, Hao Anh Nguyen, and Yoshiki Matsui 11
Effect of Total Quality Management Practices and JIT Production Practices on Flexibility 2019
Performance: Empirical Evidence from International Manufacturing Plants
Sustainability 1-22
DOl
10.3390/su11113093
Anh Chi Phan, Ha Thu Nguyen, Khoa Bach Nguyen, Anh Tu Thi Le, and Yoshiki Matsui 29
Relationship between customer collaboration in supply chain management and operational 2020
performance of manufacturing companies
International Journal of Productivity and Quality Management 372-396
DOl
10.1504/13PQM.2020.106009
542
2020
36-44

DOl




48
2020
59-70
DOI
16
2020
35-43
DOI
68
2019
1-20
DOI
Tatsuya Hirano and Yasushi Narushima 53
Robust supply chain network equilibrium model 2019
Transportation Science 1196-1212
DOI




29

2019
8-17
DOI
50
: Death by Amazon 2018
29-36
DOI
Shummin Nakayama, Yasushi Narushima and Hiroshi Yabe 13
Memoryless quasi-Newton methods based on spectral-scaling Broyden family for unconstrained 2018
optimization
Journal of Industrial & Management Optimization 1 21
DOI
10.3934/jim0.2018122
s 2069
2018
207-218

DOl




23

2019

57-78
DOl

38

2018

45-57
DOl

29 2 18

Osam Sato and Yoshiki Matsui

Information Sharing for Supplier Integration: An Empirical Study

The 50th Annual Meeting of the Southeast Decision Sciences Institute

2020

Yoshiki Matsui

Innovations in Logistics and Supply Chain Management

The 7th International Conference on Emerging Challenges: Management in the Digital Evolution

2019




Yoshiki Matsui

Supply chain and quality management: An inter-relationship towards sustainability performance

INTERNATIONAL CONFERENCE ON PRODUCTIVITY AND QUALITY IN THE ERA OF DIGITAL TRANSFORMATION

2019

uGC

2019

Kaichi Saito, J. Jeffrey Inman, Akira Shimizu, Atsuko Inoue, and Takashi Teramoto

How Post Attributes Affect Cognitive and Affective Feedback Responses?

41th ISMS Marketing Science Conference

2019

Takashi Teramoto, Akira Shimizu, and Kaichi Saito

Effect of Consumers’ Behavior in Posts and Feedbacks on the Purchase of CPG Products: Influence of User-generated Content

41th ISMS Marketing Science Conference

2019




Masakazu Ishihara, Akira Shimizu, and Takashi Teramoto

Understanding Changes in Purchase Behavior due to Aging for Consumer Goods: A Hierarchical Gaussian Process Approach

2019 Marketing Dynamics Conference

2019

Eiji Motohashi, Sotaro Katsumata, and Akihiro Nishimoto

A State-space Representation for Modeling Dynamics of Individual Response

41th INFORMS Marketing Science Conference

2019

Kaori Suzuki

Q-FANO THREEFOLDS WITH GRADED RING

EDGE day "FANO VARIETIES, CONE SINGULARITIES AND THEIR LINKS"

2019

Yasushi Narushima

Some robust supply chain network equilibrium models

International Conference on Nonlinear Analysis and Convex Analysis

2019




Hiroaki Nishio, Shummin Nakayama, Yasushi Narushima, and Hiroshi Yabe

Global convergence of an active-set memoryless quasi-Newton method based on spectral-scaling Broyden family for bound
constraind optimization

International Conference on Nonlinear Analysis and Convex Analysis

2019

Shummin Nakayama and Yasushi Narushima

Global convergence of a proximal memoryless symmetric rank one method for minimizing composite functions

International Conference on Nonlinear Analysis and Convex Analysis

2019

Eiji Motohashi, Sotaro Katsumata, and Akihiro Nishimoto

An Integration of Time Series Model and Multi-agent Simulation

European Conference on Data Analysis 2019

2019

Eiji Motohashi, Sotaro Katsumata, and Akihiro Nishimoto

A Model Integrating the Multi-agent Simulation and State-space Representation for Understanding the Interaction Effect of
Advertising and WOM

40th INFORMS Marketing Science Conference

2018




104

2018

104

2018

Dazai, U., Nishihara, A., Okutani, T., and Tsurumi, H.

INQUIRY ON ENGAGEMENT BEHAVIOR AND CUSTOMER RELATIONSHIP IN OMNI-CHANNEL RETAILING

2018 Global Marketing Conference

2018

Okada, A., and Tsurumi, H.

New Notion of Constructing Brand Switching Matrix with Diagonal Elements

European Conference on Data Analysis

2019




Yasushi Narushima and Tatsuya Hirano

Robust supply chain network equilibrium model with random demands

23th International Symposium of Mathematical Programming

2018

Shummin Nakayama*, Yasushi Narushima and Hiroshi Yabe

Inexact proximal memoryless spectral-scaling MBFGS method

23th International Symposium of Mathematical Programming

2018

Broyden Newton

2019

2019

2019




Takashi Teramoto, and Akira Shimizu

Qualitative Effects of In-store Displays Using the Single Source Data of User Generated Contents and Point of Sales

2018 Global Marketing Conference

2018

Masakazu Ishihara, Akira Shimizu, and Takashi Teramoto

Understanding Preference Changes due to Aging for Consumer Packaged Goods

40th ISMS Marketing Science Conference, INFORMS

2018

2018

YBG

2018




2018

2018

loT

2018

2019

308




2018

224

(Tanabu Motonari)

(10313462) (12701)
(Motohashi Eiji)

(50707239) (12701)
(Suzuki Kaori)

(60508571) (12701)
(Teramoto Takashi)

(60609915) (12701)
(Matsui Yoshiki)

(70173789) (12701)




(Narushima Yasushi)

(70453842) (32612)
(Tsurumi Hiroyuki)
(70581198) (12701)




