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This study presented a full picture of the customer value creation process
from corporate R&D activities to marketing. In connecting upstream R&D to customer value, the
transfer of research results across corporate and institutional boundaries and cross-border
collaboration have become necessary in recent years, and we have shown in several papers the
formation of concepts and their coordination at the planning stage. In addition, from the aspect of
the quality of customer value, the relationship between R&D and the creation of emotional value was
discussed exploratively in several papers. On the other hand, for downstream discussions, we
promoted research on the linkage between R&D and customer value in relation to technology

management, as well as research from the perspective of BMBW (Better Marketing for a Better World),
which has been advocated in the marketing field.
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