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In this study, we conducted a survey (questionnaire survey) targeting
industry-academia collaboration practitioners at universities in Japan and Europe to investigate
their attitudes towards the commercialization of research results from universities and other
institutions. In addition, we selected about 20 industry-academia collaboration practitioners with
high performance records in Japan and conducted an interview survey to examine the relationship
between the practitioners® performance records and the influence of the attitude survey and
psychological factors on commercialization. Furthermore, we conducted a questionnaire survey of
science researchers at large universities and small and medium-sized universities to analyze their
attitudes toward the commercialization of their own research results. The analytical results of the
questionnaire and interview surveys in Japan and Europe are discussed from an international

comparative perspective.
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