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This research focuses on the servitization of manufacturing. The main
findings are as follows. Based on a systematic review of existing research, we sorted out the
technical terms about servitizaion that used in various fields. Then, we conducted a questionnaire
survey of the general machinery-equipment manufacturing industry in Japan. As a result of
exploratory analysis, we unveiled the situation and difficulties in the industry and clarified the
significance of theoretical expansion of servitization strategies.
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