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The most significant finding of our study is that international
marketing-related activities in multinational corporations were identified and integrated with
studies in strategy and multinational corporations, conceptualized as "international marketing
capability,” and demonstrated its relationship with business performance. Specifically, in addition
to a review of the relevant literature in marketing capability, inductive case studies were
conducted on the Japanese subsidiaries of an US based MNCs and an Indian subsidiary of a Japanese
MNC. As a result, the importance of coordination between headquarters and subsidiaries was
highlighted as a unique construct for "international marketing capability” in MNCs. Based on the
conceptual framework we developed, the hypotheses were tested using a large data set collected in
questionnaire survey. Our research findings have been published as an academic book in 2019.
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