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The research findings of this study are threefold. First, we demonstrated
the usefulness of capturing the diffusion process of social norms regarding donations at the macro
level by relying on the neoliberal governmentality. Second, we developed new hypotheses on the
factors that promote or marginalize donation behavior by considering hometown tax and support
consumption, where donation and consumption can be considered to coexist. Third, as an extended
research result, we derived a new research question on the relationship between family norm and
consumption in relation to social norm.
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