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One of the potential contributions of this research is that we have
successfully employed a multi-method approach with Process-tracing and Qualitative Comparative
Analysis (QCA) in a retail study setting. While the former proved effective in exploring the causal
mechanism by which a retailer develops from a humble merchant to a hegemonic player in the Big
Middle (BM), the latter helped us empirically test the statements by Levy et al. (2005) regarding
the possible pathways to the BM. According to them, a retailer can reach the BM by becoming a market

specialist or a product specialist. Based on the data collected from the customers of a Japanese
specialist retailing giant, we have tested the latter proposition with QCA procedures. It turned out
that the BM the retailer has achieved stands on an aggregation of various hetero?eneous market
segments. The finding verifies part of the BM hypotheses and elaborates the underlying logic for a
product specialist retailer reaching the BM.
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