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Store Loyalty Formation Factors and Influence on Brand Loyalty
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In this study, we elucidated the formation process of store loyalty in
drugstores. It was verified that the increase in the number of purchase categories for foods, which
are not the mainstay of drugstores, greatly contributes to the formation of store loyalty. In
addition, in the daily necessities category, it was confirmed that customers with a stronger degree
of store loyalty are more sensitive to quality (function) and less likely to discount their
purchases based on price. In this study, we found that there are differences in the role of
categories for consumers, and as a result of analyzing this with store loyalty as the axis, we also
confirmed the category characteristics of food categories that are similar and daily necessities
categories that are disparate.
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