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I analysed how marketers deal with problems in the face of highly uncertain
market environments, and clarified the applicability of the logic of * effectuation’ (Sarasvathy
2001, 2008), which has attracted attention in recent years, particularly in entrepreneurship
research, to marketing issues.

I have conducted this research through multiple approaches, including decision-making experiments
(collection and analysis of verbal protocol data) on the new market creation process with
experienced marketers, systematic reviews of related researches, and an action research. These has
resulted in the publication of multiple academic papers, including in international peer-reviewed
journals, and presentations at multiple academic conferences, including international conferences.
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Decisions made by an experienced marketer in new market creation process
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