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I worked on analyzing consumer time-use behavior in 2019 before Covid-19 and

during 2020 amid Covid-19. Home and outside activities were classified into four clusters pre and
post-pandemic which reveal different time consumption patterns. | conducted attribute comparisons
such as age, income, marital status, etc., among the clusters and proceeded to generate artificial
consumer time-use data using machine learning based on these results. The study elucidated how
consumer time allocation behaviors shifted due to Covid-19. Though my research encountered
unexpected disruptions, including interruptions due to Covid-19, the impact on time allocation
behaviors became evident. | am currently engaged in analysis to continue developing income
allocation models.
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