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Study on a Cross-Language Sizzle Information Providing Method for Communicating
the Appeal of Japanese Food
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In this study, we focused on "food and drink," which is one of the important
consumption behaviors in tourism. We examined "sizzle words,” language expressions that evoke the
deliciousness of food and drinks. Our aim was to explore methods for providing detailed taste
information about "Japanese food" that goes beyond simple menu descriptions commonly provided. We
specifically analyzed effective approaches for conveying the deliciousness of "local cuisine" and "
souvenirs,”™ which are part of Japanese cuisine.
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