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Contemporary art has a unique power that exercises over spectators in
various ways. This research sociologically studied how such power could be exercised. Effects of
artworks on spectators such as “ alienation effect” and “ allegorical impulse” were explored by
questionnaires conducted in two islands of Setouchi Triennale 2019, Teshima and Ohshima. 1) In
Teshima Island, where residents once had experienced illegal industrial waste dumping, we explored
how spectators viewed and understood the exhibited artworks on the island. We found that the artists

presented artworks using “ allegorical impulse” through which spectators could indirectly
understand the problem of industrial waste in another way. 2) In Ohshima Island, where Hansen' s
disease patients had been segregated for a long time, we detected “ alienation effect” of artworks
using comparative network analysis on spectators’ cognitive structures between before and after
they visited the island.
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A brand associative network analysis of Setouchi Triennale: How does the art festival represent self-images and regional
problems of the islands through “ tourist gaze” ,
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