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Decision-makingprocess of high-involvement tourists:A cace of Anime tourism
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In this study, we analyzed the behavior of pilgrims to anime sacred sites,
which began in the 2000s, using the concept of "involvement" in the theory of consumer behavior. We
analyzed the behavioral characteristics of pilgrims and derived a behavioral model by interviewing
the parties involved at representative pilgrimage sites (officials of city and tourist associations,

store owners, citizens) and pilgrims, surveying pilgrims, and analyzing pilgrim notebooks placed at
pilgrimage sites.

In this study, we found that pilgrims shifted their thoughts from involvement in the artwork to
involvement iIn the community. In addition, analysis of the questionnaire survey revealed that there
are four main behavioral motivations: "self-recognition,” "desire to explore and liberate the
region," "sharing enjoyment with companions,”™ and "connection with people in the region".
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https://ww.youtube.com/watch?v=FtS--3zR88c
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